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NOTES FROM THE ORGANIZERS
By most metrics, Equestricon™ 2017 was a rousing 

success. Our mission in creating this event was to 
generate an atmosphere of collaboration, celebration, and 

optimism. By and large, we succeeded. Attendees and 
participants came to us excited and invigorated by the 

people they had met and the conversations they’d had. We 
finished out the event with a similar feeling: energized. We 

look forward to growing the event and establishing 
Equestricon™ as a fixture on horse racing’s calendar!  

2



EQUESTRICON QUICK FACTS

➤ 1500+ in Attendance (1015 pre-
registered, 257 on-site sales, 300+ 
promotional and local partner sales 
of paper tickets) 

➤ At least 34 U.S. States and 
Washington D.C. Represented 

➤ 6 Non-U.S. Countries Represented: 
Hong Kong, United Kingdom, 
United Arab Emirates, Panama, 
Canada, Australia 

➤ 256 Hotel Room Nights  

➤ 113 Partner Organizations 
(Sponsors, Exhibitors, Media) 

➤ $50 Spent on Tickets on Average per 
Attendee
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“ I had the most amazing time at 
Equestricon! I don't think I stopped 
smiling! Everyone was so nice and even 
the "big names" were willing to talk to 
me, just a nobody fan. How cool is that! 
Pat Day stood next to me during the 
Keynote address! 

-Vanessa K.
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MISSION STATEMENT
Equestricon™ is a first and only of its kind premiere horse racing 

lifestyle event designed to celebrate the sport of racing with its fans. 
Equestricon™ is an international horse racing convention, fan 

festival, and trade show that brings together fans, stakeholders, 
industry insiders and horseplayers to participate in a lively 
atmosphere of engagement, discussion, and entertainment. 
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“ The panels! Also the accessibility of so 
many "personalities" throughout the 
entire 2 and a half days. You could walk 
up to just about anyone and have a nice 
conversation.

-Christopher F.

6



EQUESTRICON SURVEY RESPONSES - ATTENDEE

➤ 70% of non-residents traveled to Saratoga specifically for 
Equestricon 

➤ 22% of non-residents traveling to Equestricon were visiting 
Saratoga for the first time 

➤ 90% of non-residents visited Saratoga Racecourse during their 
trip to Equestricon 

➤ 76% of attendees thought Equestricon should be an annual event 

➤ 88% of attendees said they were “likely” or “somewhat likely” to 
attend Equestricon 2018 

➤ 90% of attendees said they were “likely” or “somewhat likely” to 
recommend others attend Equestricon 2018
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EQUESTRICON SURVEY RESPONSES - ATTENDEE INTERESTS

➤ In response to the question “I am interested in the following areas of horse racing:” 

➤ 63.7% Wagering and Handicapping 

➤ 62.1% Racehorse Aftercare 

➤ 61.3% Memorabilia and Personalities 

➤ 58.7% Horse Ownership and Fractional Ownership 

➤ 58.1% Storytelling 

➤ 45.2% Photography and Media 

➤ 42.7% Breeding and Breeding Farms 

➤ 38.7% Careers in Racing 

➤ 34.7% New Technologies 

➤ 22.6% Racing Fashion and Accessories 

➤ 21.8% Lifestyle Products and Services
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“ I am soon transitioning from a long career in 
financial regulation and insurance to more 
involvement in a lifetime passion of horse 
racing that started as a hotwalker in high 
school, avid fan, very good handicapper and 
now an educated co - owner. This was a 
good event to connect with others.

-Bob K.
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EQUESTRICON SURVEY RESPONSES - EXHIBITOR & SPONSOR
➤ 82% of respondents thought Equestricon should be an annual 

event 

➤ 45% thought Equestricon should take place on a rotation of 
cities 

➤ 84% said they were “likely” or “somewhat likely” to participate 
in Equestricon 2018 

➤ 84% said they were “likely” or “somewhat likely” to recommend 
others participate in Equestricon 2018 

➤ 88% said they were likely to participate if the event took place in 
Saratoga 

➤ 77% said they were likely to participate if the event took place in 
Kentucky
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EQUESTRICON SURVEY RESPONSES - EXHIBITOR & SPONSOR

➤ Ratings: Areas of Strength (Percentage Good or Very Good): 

➤ 96.6% Organizer Interactions 

➤ 93.3% Communications Prior to the Event 

➤ 93.3% Check-in 

➤ 90.0% Convention Hall Atmosphere 

➤ Ratings: Areas for Improvement (Percentage Poor or Very Poor): 

➤ 12% Hotel Options 

➤ 11% Social Media Interactions for My Company 

➤ 9.0% Convention Attendance Monday
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“… The generosity of everyone who was 
there to speak or run their booth was 
above and beyond. I felt like I could have 
walked up to anyone and they would have 
taken the time to hear what I had to say. 

-Madalyn B.
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CHARITY STATS & OUTCOMES
➤ 19 Charities Participated 

➤ $24,680+ Raised at or Donated by 
Equestricon for our Official Charity Partner 
The Thoroughbred Aftercare Alliance (TAA), as 
well as the Man O’ War Project, Permanently 
Disabled Jockeys Fund (PDJF), Backstretch 
Employee Service Team (BEST), and the Hearts 
of Gold Foundation.  

➤ Fundraisers and Promotions: 

➤ “Three for Three” Triple Crown 
Ticket Sales Promotion (TAA) 

➤ “Sheldon” Stuffed Horse Sales (TAA) 

➤ VIP Party Silent and Live Auction 
(TAA & Man O’ War Project) 

➤ Sponsorship Proceeds (BEST Seminar 
Awards) 

➤ Kentucky Derby Trophy Photo 
Opportunity (PDJF) 

➤ Soledad O’Brien Keynote Address 
(Hearts of Gold Foundation)
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“… I was thrilled that so many experts were 
thoughtful and planned well. Everyone was 
extremely accessible. All the Equestricon 
staff were friendly, helpful, and inclusive. 
That's a point worth repeating: the event 
was inclusive. I never felt out of place 
because I'm not a wealthy participant in 
the sport. Bravo!

-MK A.
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“…Equestricon is not bound by defined goals or a sense of self-importance, it is 
informed by enthusiasm and fun; by an opportunity to bring like-minded souls together 
in a great place to appreciate what we have and to wonder whether we might all benefit 

from each other’s knowledge and passion. Let’s hope it’s the first of many - I’m in!”

- Nick Luck 15



IMPROVING THE EVENT
➤ Food Options: Catering was our weakest area by far and a 

large disappointment for our team. Next year, expect more 
food options, higher quality food service, and a well-stocked 
Exhibitor Lounge! 

➤ Event Program: Stricter and earlier deadlines will improve 
quality control and ensure additional time for pre-print 
proofing. 

➤ Concurrent Programming: The feedback from this year will 
help us determine what programming is most desirable for 
next year’s event. We plan to simplify the program lineup 
while still offering a diverse and robust schedule of events. 

➤ Ticket Structure: While Panel and VIP Passes comprised the 
bulk of our ticket revenue from this year, we want to simplify 
the ticketing structure and process for all pass types. Our goal 
is to create an event that is as open, affordable, and inviting 
as possible to fans, but we must work within the confines of 
our budget. 

➤ More Storytelling! We found that one of the most impactful 
and memorable elements of Equestricon was the opportunity 
for fans and stakeholders to listen to stories from racing 
legends, handicappers, trainers, and other participants. It 
creates or enhances a rich and lasting connection to the sport.
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“ I was so impressed with how organized 
the event was and how diverse the 
opportunities. I also loved that so many 
panel members and organizers made 
themselves available for chatting, photos 
and networking. 

-Kim G.
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LOOKING FORWARD
➤ Equestricon welcomes Event Coordinator 

Dan Montesano as a full-time team member! 

➤ Equestricon looks to feature new and 
exciting technologies at future events. If you 
or your organization have a product you’d 
like to launch, please keep us in mind! 

➤ While Equestricon 2018 Dates and Location 
have not yet been announced, our goal is to 
grow the event and broaden its national 
appeal.  

➤ Since the industry has shown it is proudly 
and firmly behind this effort, we can allocate 
more resources in 2018 to reaching local and 
national fan audiences.  

➤ To reiterate, our goal is to reduce ticket 
prices (especially for General Admission) as 
much as possible within a workable budget 
structure. This requires increased 
fundraising. Additional dollars that 
Equestricon receives in 2018 will primarily 
further this mission.
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SEE YOU IN 2018!
Stay tuned for coming announcements!


